New book: next decade will witness “unprecedented
innovation”
Johannesburg, Tuesday, 11 September 2012 - Unprecedented innovation will be a feature
of the next decade as organisations strive to make more out of less. So predicts Graham
Terry, senior executive; strategy and thought leadership at the South African Institute of
Chartered Accounts (SAICA), in his preface to Green II, SAICA’s sequel to the highly
acclaimed Green I, published some three years ago.

Green I sought to raise business people’s awareness levels of the huge sustainability
challenges facing humankind and their likely impact on the business sector. It was aimed at
encouraging behavioural change to avoid future disasters and to highlight emerging
opportunities. Business people and chartered accountants were urged to take the lead in
bringing about change.
Green II has been compiled as an update on Green I. The former differs from the latter, a
solo effort by Terry, in that “knowledgeable individuals from various fields and backgrounds”
have contributed to Green II, which carries the views of more than 30 prominent individuals,
among them Mervyn King and Wiseman Nkuhlu.
Topics explored include:


broad-based black economic empowerment;



sustainability development and the responsibility of government;



global issues to address sustainability;



the importance of sustainability issues for small and medium-sized businesses;



integrated reporting;



management accounting implications; and



how to embed sustainability practices into an organisation.

Terry predicts a “difficult future ahead of us”, since the world cannot supply sufficient
resources to allow everyone to enjoy the same standard of living as the average American
citizen.

He maintains that organisations prepared to invest in developing a sustainable business
model will reap benefits. “The problem is that many people and organisations are ignoring
the signs. It is not as if they disbelieve what is happening; rather, it is that they are hoping it
will go away.”

In this context, Terry refers to the year 2000, “when we all should have known that South
Africa was going to experience electricity shortages in the future”. He reflects on how some
organisations made provision for the crisis, but most did not. “Are we going to do the same
again or are we going to adapt our businesses to lessen the impact, or benefit from the
opportunities?”
King’s foreword to Green II urges corporate leaders to embrace sustainability in order to
ensure the continued creation of value. He pinpoints the two great challenges of the 21st
century as financial stability and sustainability. “These great challenges are connected.
Financial and commodity markets intersect.”
King considers Green II as “timely” because “corporate leaders need to embed sustainability
into long-term strategy in order to sustain value creation in our changing world”.
The legendary Wiseman Nkuhlu commends Green I on having promoted and deepened
awareness of sustainability issues, with Green II expanding on those themes and
highlighting new developments.

“The key message is that sustainability has become a business imperative. All businesses,
big and small, should embed sustainability in their strategies and business processes.”

He says that the global economic crisis threatened the sustainability of institutions that had
become pillars of economic prosperity and raised “serious doubts” as to the sustainability of
the global economic system.

Nkuhlu considers the crisis as having further strengthened the need to anchor business
objectives, not only in short-term goals but also, and primarily, in long-term sustainability.

He considers Green II as providing updated and fresh insights on sustainability.
“It will therefore serve as a vital resource not only to companies in the early stages of
embedding sustainability issues but also to companies that wish to consolidate their position
as leaders in the field of corporate social responsibility.”
Note to the Editor:
The book will be on sale at all major outlets throughout South Africa.
Green II … why corporate leaders need to embrace sustainability to ensure future
profitability is published by SAICA and Juta.
Price: R399.00 (incl. VAT, excl. delivery)
Contact Juta Customer Services, tel. 021 659 2300, fax 021 659 2360, email
orders@juta.co.za or visit http://www.jutalaw.co.za/products/green-ii.
Ends
ABOUT GREEN II
Green II highlights the challenges facing corporates, leaders and businessmen - and in
particular chartered accountants - in embracing sustainability. The book examines what companies
are doing, how to embed sound sustainability practices into organisations, and how to develop
responsible leaders who can take this imperative into the future.
ABOUT SAICA:
The South African Institute of Chartered Accountants (SAICA), South Africa’s pre-eminent
accountancy body, is widely recognised as one of the world’s leading accounting institutes. The
Institute provides a wide range of support services to more than 33 000 members who are Chartered
Accountants and hold positions as CEOs, MDs, board directors, business owners, chief financial
officers, auditors and leaders in their spheres of business operation. Most of these members operate
in commerce and industry, and play a significant role in the nation’s highly dynamic business sector
and economic development.
SAICA serves the interests not only of the Chartered Accountancy profession, but also of society in
general through its key objective of upholding professional standards and integrity. The pre-eminence
of South African Chartered Accountants [CAs(SA)] nationally and internationally attests to the
successes achieved by SAICA on a broad global canvas. SAICA’s members enjoy the privilege of
using the highly regarded and prestigious CA(SA) designation. Members of SAICA are subjected to a
Code of Professional Conduct, which provides guidelines for ethical and professional behaviour.
Fundamental ethical principles to which CAs(SA) are expected to achieve include:






Integrity;
Objectivity;
Professional Competence and Due Care;
Confidentiality; and
Professional Behaviour.

SAICA members serve on international accounting bodies including; the Trustees of the International
Financial Reporting (IFRS) Foundation, the International Accounting Standards Board (IASB), the
IFRS Interpretations Committee, the IFRS Advisory Council and the Council of the International
Federation of Accountants (IFAC). SAICA is also a member of The Global Accounting Alliance
(GAA).

For more information visit www.saica.co.za
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